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Q:    Is there any way to completely remove a 
federal tax lien from a credit report?

A: Yes.  Under certain limited circumstances, the IRS 
may agree to withdraw – not just release – a Notice 

of Federal Tax Lien (“NFTL”).  A withdrawal of a NFTL 
removes any reference of the tax lien on a taxpayer’s credit 
report, rather than simply listing the lien as satis� ed 
or released.  � e removal of the NFTL can increase a 
taxpayer’s credit score or improve their ability to obtain 
� nancing or employment.
 � e IRS will consider withdrawing a NFTL if: (i) the 
notice was � led too soon and/or not in accordance with IRS 
internal procedures; (ii) a taxpayer entered into an installment 
agreement to pay the debt secured by the lien (unless the 
agreement provides otherwise); (iii) withdrawal will speed 
collection of the tax liability; or (iv) withdrawal is in the best 
interest of the taxpayer and the government.  � e decision to 
withdraw will be based on the facts and circumstances of the 
case and is completely within the discretion of the IRS.

Labor

Stephen D. Shawe
Managing Partner

Shawe Rosenthal, LLP
20 South Charles Street
Baltimore, Maryland 21201

tel: 410-752-1040
fax: 410-752-8861

sds@shawe.com
www.shawe.com

Q:      What is the National Labor Relations Board 
likely to do in 2011 to help unions in their 
e� orts to organize?

A:      Electronic voting is being considered by the NLRB 
as a potential alternative to the current secret ballot 

election.  Some have called this “card check by computers” 
because of the potential for unions to exercise undue in� uence 
over a voter’s choice (such as by “helping” employees vote, 
thereby depriving them of a secret ballot).   Expedited 
elections – from the current 42 days from petition to election 
to 21 days or less – have been discussed publicly by NLRB 
Board Members.  In addition, the Board may, through 
decision, change rules to favor unions, such as by a� ording 
unions “equal access” to company premises to hold meetings 
with employees in response to “captive audience” speeches 
by management.   � e Board may also, by decision, mandate 
that unions be given “virtual access” to employees for 
organizing by 
imposing further 
restrictions on 
a company’s 
right to regulate 
employee use of 
company email 
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Q:    An employee heading our marketing e� ort is 
using his Twitter account to talk about our 
company, and is gaining followers.  What 
precautions should we take?

A:   You should be sure the employee is using a company 
owned and controlled Twitter account and not his own.  

You should also agree with the employee, in writing, that 
the company owns the account name, all of the materials the 
employee creates and posts, and has a right to all information 
about followers.  You want to avoid a mess if the employee 
is using his own account and leaves the company.  � e 
law has not fully developed as to who owns the Twitter 
account in this situation, and may favor the employee. With 
Twitter, understand that “followers” are connected to a 
particular account and cannot easily be switched over. � e 
same concerns apply to other forms of social media where 
employee activities can be funneled through one account 
at a service provider.  You should also oversee what the 
employee is writing, to be sure it complies with Federal Trade 
Commission regulations on endorsements and advertising.


