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Q:    Must a company provide a sign language 
interpreter to a deaf employee?

A: Under the Americans with Disabilities Act (“ADA”) 
a company may be obliged to provide these services as 

a “reasonable accommodation” for the employee’s disability 
under certain circumstances.  First, the employee must 
in some fashion advise the company that the services are 
needed.  Second, services are considered necessary where 
information is being communicated that is substantive and 
signi� cant (such as training sessions, important meetings, and 
in some circumstances, disciplinary or performance related 
communications).  Sign language interpretation need not be 
provided for every workplace transaction (notes, e-mails and 
text messaging, a telephone device for the deaf (TDD) may be 
su�  cient in some cases).  � ird, if it would impose an “undue 
hardship” on the business to provide the service, the request 
may be denied.  While cost may in some cases satisfy the undue 
hardship test, the ADA anticipates that companies will incur 
some costs in 
providing
accom-
modations.      
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Q:    An employee heading our marketing e� ort is 
using his Twitter account to talk about our 
company, and is gaining followers.  What 
precautions should we take?

A:   You should be sure the employee is using a company 
owned and controlled Twitter account and not his own.  

You should also agree with the employee, in writing, that 
the company owns the account name, all of the materials the 
employee creates and posts, and has a right to all information 
about followers.  You want to avoid a mess if the employee 
is using his own account and leaves the company.  � e 
law has not fully developed as to who owns the Twitter 
account in this situation, and may favor the employee. With 
Twitter, understand that “followers” are connected to a 
particular account and cannot easily be switched over. � e 
same concerns apply to other forms of social media where 
employee activities can be funneled through one account 
at a service provider.  You should also oversee what the 
employee is writing, to be sure it complies with Federal Trade 
Commission regulations on endorsements and advertising.
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Q:    Did the IRS increase audits and enforcement 
in 2010? 

A:           Yes.  During � scal year 2010, the IRS put its budget 
to good use. Almost 600 additional revenue o�  cers 

were hired to collect tax, obtain un� led returns, and pursue 
individual assessments for unpaid employment tax. More 
than 900 revenue agents were hired to audit returns. And 
more than 200 special agents were hired to investigate 
potential criminal tax and � nancial related o� enses.  
 With increased resources came increased audits and 
enforcement. � e IRS audited almost 60,000 business 
returns, issued 3.6 million levies, � led more than a million 
Notices of Federal Tax Lien and initiated more than 600 
asset seizures.  For the more egregious cases, the IRS initiated 
more than 4,700 criminal investigations and for those 
taxpayers charged, enjoyed a better than 90% conviction rate 
with an average sentence of 27 months.
 As we approach the 2011 � ling season, it is important to 
keep these statistics in mind.  If a taxpayer is contacted by the 
IRS, they should immediately seek the advice of a competent 
tax professional.


